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first robotic automatic stamping line in China. In 2013, it became the first
robot vendor offering water-based glue system solutions. ABB is currently
the only robot manufacturer covering all four major processes of automo-
bile manufacturing - stamping, welding, painting and final assembly. Its
products are widely used in production lines of Shanghai GM, Shanghai
Volkswagen, Guangzhou Honda, Dongfeng Peugeot, Geely, Great Wall,
etc.

In addition, in 1987, ABB developed Azipod, the podded electric
propulsion system, ensuring safety of marine operation while enabling
good mobile control and significantly reducing energy consumption and
emission. This product was used by Yantai-Dalian ferry passenger line as
early as 2003, saving 20% of the fuel.

These lighthouse projects established ABB as the leader in power and
automation industry after entering the market of China.

Fruitful localisation in four stages

If we say that the initial success laid the groundwork for ABB to develop
in China, the localisation of the whole value chain, from research and
development, manufacturing to sales and engineering services is the
guarantee of ABB’s long-term development. At present, 90% of ABB’s
sales revenue in China comes from local products, services and
solutions. Both orders and sales revenue in China reached a record
high of over USD 5.8 billion in 2014, keeping China as ABB’s second
largest market.

ABB’s localisation process can be divided into four stages:

Stage |: leading advantageous products to enter the Chinese market.
Stage Il local production through import of technology.

Stage lI: through the ABB global R&D platform, performing secondary
development based on local customized needs and exporting the
products overseas.

Stage IV: independent local R&D driving innovation and technical
development with “Made in China”.

Celebrating its 10-year anniversary in this April, ABB Corporate Research
Center in China is one of ABB’s seven research centers worldwide. ABB
Corporate Research Center in China plays a central and leading role in
fields of mechanical, control, material, power electronics, etc., and has
filed close to 200 international patent applications.

A series of projects led by or heavily involving the development team of
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